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INTRODUCTION
 

The North Limestone Corridor is experiencing several community changes. As such, it is vital 
that there be broad community participation and transparency when instituting community 
initiatives. The following report summarizes community responses toward a grant initiative 
secured by the North Limestone Community Development Corporation (CDC) from the Knight 
Foundation. 

In an effort to provide community members with background and context regarding the 
proposed initiative, we outline the following:

• Explain the purpose and mission of the North Limestone CDC 

• Review the purpose and mission of the Knight Foundation

• Clarify the purpose of the Knight Cities Challenge Grant recently obtained by the North 
Limestone CDC 

• Provide an overview of the North Limestone CDC’s project funded by the Knight Cities 
Challenge Grant titled: Northside Common Market and list the grant’s objectives

• Describe the process implemented by faculty from the Community Innovation Lab at the 
University of Kentucky to gain community member input

• Present results from collective community voices

• Pose questions to the community for discussion and potential next steps

NORTH LIMESTONE CDC PURPOSE AND MISSION
North Limestone CDC (founded in 2013) was established in response to a recommendation from 
the 2009 Lexington Central Sector Small Area Plan. Its main purpose is to act as a “bridge” to 
facilitate equitable investment in the North Limestone neighborhood, serve as an advocate for 
local community issues and be an implementation tool for neighborhood needs and desires. It 
is designed to provide staffing power to pursue grant initiatives, act as an intermediary between 
non-profit organizations, for-profit businesses, city government, neighborhood organizations, 
community activists, and residents. Their mission focuses on equitably enhancing and sustaining 
the North Limestone Neighborhood (www.nolicdc.org, 2016). 



KNIGHT FOUNDATION PURPOSE AND MISSION
The Knight Foundation, originating from media entrepreneur Charles Landon Knight, was 
established in 1950 to support transformational ideas that promote quality journalism, advance 
media innovation, engage communities and foster the arts within historic Knight communities 
- Lexington being one of them (www.knightfoundation.org, 2016). One of their missions is to 
invest in civic innovators to help cities attract and keep talented people, expand economic 
opportunities and create a culture of engagement (www.knightfoundation.org, 2016.)

KNIGHT CITIES CHALLENGE GRANT
As part of their overall mission, the Knight Foundation established the Knight Cities Challenge 
grant. The challenge grant is designed to spur civic innovation at the city, neighborhood, and 
block levels. Their areas of focus include attracting talented people, expanding economic 
opportunities and creating a culture of civic engagement (www.knightcities.org/aboutus/, 2016).
 

NORTHSIDE COMMON MARKET INITIATIVE
In 2015, North Limestone CDC secured a Knight City Challenge grant to transform the 
Greyhound Bus Terminal into a northside public market. More specifically, the initiative was 
meant to “bring new life to a disinvested historical neighborhood icon by creating an anchor for 
sustainable and equitable development for the neighborhood,” within the categories of:

• Community Entrepreneurship

• Neighborhood Services

• Food Access

In order to accomplish such a task it was imperative that the North Limestone CDC obtain broad 
community insight regarding the proposed initiative.



OBTAINING COMMUNITY INPUT AND COMMUNITY 
VOICE
It is critical that community organizations acquire 
citizen input when developing such an initiative. 
Therefore, in an effort to gain a deeper understanding 
of community assets, needs and desires, administrators 
from the North Limestone CDC sub-contracted faculty 
and students from the Community Innovation Lab at 
the University of Kentucky to facilitate a community 
analysis. 

Their analysis specifically focused on the three 
objectives outlined in the grant:

• Community Entrepreneurship

• Neighborhood Services

• Food Access

The geographic region for the analysis included 
Broadway to Elm Tree Lane and from 3rd Street to New 
Circle Road. 

Researchers then developed and facilitated an inclusive 
process that brought forth the voice of community 
residents to inform the project.

COMMUNITY ANALYSIS PROCESS
Faculty from the Community Innovation Lab assumed 
the role of “organizer” during the process, meaning that 
while they designed the inclusive research method, 
community researchers (members of the community) 
provided input and facilitated the process. 

The process is summarized in the following: 

Step 1: Faculty met with community leaders, who 
specialized in each grant objective area to develop 
research questions for the broader community.

METHODS



Step 2: Community leaders were asked to identify/
recommend other community members to be invited as 
community researchers.

Step 3: Faculty met with identified community members 
to collect their insight regarding the grant as well as 
train them in the research process - establishing them 
as community researchers.

Step 4: Community researchers recruited community 
members to attend one of two community meetings.

Step 5: Community member insight was collected during 
two community meetings, one was held at the Plantory 
and one held at Embrace Church. Meetings were 
facilitated in both Spanish and English by community 
researchers.

Step 6: Community input was compiled and analyzed by 
faculty from the Community Innovation Lab. 



RESULTS

COMMUNITY ANALYSIS
The community analysis focused on three grant areas – community entrepreneurship, 
neighborhood services and food access within the North Limestone Corridor. As such, macro 
themes will be drawn from these three areas. 

ENTREPRENEURSHIP

There were four questions developed to obtain community members’ attitudes and perceptions 
in this area:

1. What do we need to do to encourage more entrepreneurs in the North Limestone 
neighborhood?

2. What existing businesses are ready for expansion?

3. What kind of new businesses are likely to succeed in the North Limestone Neighborhood?

4. What are the obstacles for starting a new business in the North Limestone Neighborhood?

What do we need to encourage more entrepreneurs in the North Limestone neighborhood?

EDUCATION
A primary theme within the area of Entrepreneurship was the need for additional education, 
especially in small-business training. This would assist the community in providing opportunities 
for local entrepreneurs.

FINANCIAL
Citizens voiced a need for additional funding sources, specifically to start more businesses 
within the area. Furthermore, access to financial capital and affordable rent were highlighted. 
In addition, community members expressed the desire to develop a local campaign that would 
focus on community members investing in locally-owned businesses.

COMMUNICATION
In addressing how to encourage more entrepreneurs in the neighborhood, communication 
was identified to be an important factor. The way in which information is communicated was 
particularly important. There was a distinct need identified within the community for more 
bilingual information to be dispersed amongst the community. In addition, many community 
members desired community events to be marketed through community outreach and 
advertisements, while marketing through social media was also mentioned.



What existing businesses are ready for expansion?

LOCAL RESTAURANTS
There are a variety of businesses in the North Limestone neighborhood positioned to expand 
and grow. Perhaps the best-positioned businesses are local restaurants, with 11 in the 
neighborhood. For example, Maria’s could expand their space and offerings if they relocated and 
added a patio. 

Other noted businesses were grocery stores, educational organizations, community-based 
services and those offering health and fitness services. There are a variety of other businesses 
located in the area – for a complete list see Question #3 in Appendix B).

What kind of new businesses are likely to succeed in the North Limestone Neighborhood?

NEW BUSINESS IDEAS
Building on the previous question, community members were asked to identify types of new 
businesses they would like to see succeed in the North Limestone Corridor. 

Following is a list of desired new businesses, in order of priority:

• Retail – food markets, farmers markets, hardware store, teen/family entertainment, small 
local businesses

• Restaurants/Eateries – restaurants, affordable with healthy food, coffee shops, grab n’ go 
(quick) food

• Fitness – gym with fitness classes/childcare services

• Education/Family Center – community center, training center

• Handcrafted/Local – local produce co-op for local farmers/growers, local products/
handmade 

Ultimately, community members saw a lot of promise in the potential for future businesses 
within the North Limestone Corridor.

What are the obstacles for starting a new business in North Limestone Neighborhood?

FUNDING
To complete the picture regarding entrepreneurship within the North Limestone Corridor, one 
should understand the obstacles community members saw in starting new businesses within 
the area. By far, the single-most cited factor limiting the expansion of businesses within the 



neighborhood was a perceived lack of available funding. The lack of access to capital and cost of 
rent were perceived as financial challenges toward starting one’s own business within the North 
Limestone area. 

EDUCATION
Another concern within the neighborhood was the lack of entrepreneurial education, including 
how to develop a business plan, knowing how to market goods, evaluating supply and demand, 
and having a vision for new businesses. This leads directly to an identified need for training in 
this area. 

FACILITIES/TRANSPORTATION
Issues with facilities and transportation were also mentioned as obstacles. The lack of property, 
retail space and parking all contributed towards the challenges of developing new businesses in 
the area.

LOCAL PERCEPTIONS
Finally, local perceptions about developing new business ventures indicated that new business 
start-up is more difficult. More specifically, it was noted there is a lack of community support 
when beginning new businesses, especially when considering opportunities for Hispanic/
Latino populations. A final challenge involved the issues of crime and safety – some community 
members felt their neighborhood was viewed as having some safety concerns due to local crime 
issues that ultimately would discourage business traffic.

FOOD ACCESS

Three questions were developed to obtain community members’ attitudes and perceptions in 
this area:

1. How can people get healthy fresh food in the North Limestone neighborhood?

2. What is your vision for food access in North Lime in the next five years?

3. What are the barriers to purchasing healthy, fresh food in North Limestone? 

How can people get healthy fresh food in the North Limestone neighborhood?

CHALLENGES 
When addressing food access in the North Limestone Corridor, many community members 
expressed difficulty finding healthy, fresh food. Corner stores within the area were seen as 
providing only limited access to healthy food. However, there were several opportunities 
peripheral to the North Limestone area that were not necessarily accessible to residents 



including several Kroger’s, Trader Joes, Good Foods Co-op and Whole Foods. 

UNIQUE FOOD ACCESS
Delivery services such as the Green Bean, community gardens, local Community Supported 
Agriculture (CSA) programs and Fresh Stop are all unique programs that assisted in making food 
access more reliable throughout the neighborhood. In addition, several individuals within the 
neighborhood have grown their own home garden, allowing access to fresh healthy food for 
individuals, but with limited community access.

EXPANDING FOOD ACCESS
Encouraging local markets and hosting more sites for farmers markets in the North Limestone 
area were brought up as ideas for expanding food access in the area. Encouraging expansion 
of markets in this capacity would make food access more direct for community members and 
would provide a foundation for healthier eating in the neighborhood.

FINANCIAL
Community members expressed a need for further assistance in making fresh food more 
affordable to local community members. This included current programs providing assistance 
including SNAP and donations.

What is your vision for food access in the North Limestone neighborhood in the next five years?

VARIED – NO COHESIVE VISION 
Overall there wasn’t a cohesive vision. Nevertheless, there were varied ideas. While several 
community members would like to see more common gardens and individuals growing food 
within the community, others voiced a desire for a shared food culture within the neighborhood.

The list of ideas for the future of food access are listed below (in order of response frequency):

• Farmers Markets

• Community Gardens

• More markets/stores to offer the fresh products

• Education on how to cook fresh food 

• Restaurants in the neighborhood that use fresh foods

• Small local grocery

• More organic/gluten free options

• Improving existing food services

• A Wal-Mart/Kroger built in the neighborhood

• Daily Table



• Reasonably-priced healthy food

• Breweries

• More venues to access food

EDUCATION
Education about food preservation and food storage, developing subsidies/grants to encourages 
education on food and cooking, and information on growing front yard food were all ideas 
illustrating the important role education plays in improving food access.

OTHER
Finally, unique aspects such as a local food cooperative or a community food center, mobile 
food trucks, and delivery co-ops were all mentioned as possible ways to increase and improve 
food access in the neighborhood.

What are the barriers to purchasing healthy, fresh food in the North Limestone neighborhood?

ECONOMIC
The challenges and barriers to purchasing healthy, fresh food in the North Limestone area were 
notable. The most prominent concern was economic feasibility – the cost of healthy food in 
tandem with economic constraints/limited income diminished the opportunities to purchase 
fresh food. Taking this further, community members also noted that many stores in the 
neighborhood don’t offer a lot of healthy, fresh food choices. 

TIME
A significant number of community members mentioned time constraints. Making, finding, 
buying and preparing healthy food is challenging – especially when fast food is more readily 
available. This is further exasperated when many stores in the area don’t offer a lot of healthy 
food, and it’s not economical or realistic to travel several places to shop for food.

TRANSPORTATION
There were many aspects related to distance or transportation accessibility that were noted to 
effect food access in the area. For many, transportation access to places/stores that provide 
healthy food was complicated. In addition, it was noted that walkers and some seniors have 
transportation challenges, as well as the difficulties of individuals hauling groceries home on 
the bus. All of this contributes to the perception, noted by several community members, that 
they live in a food desert (inability to access healthy food/fresh produce in a geographic region). 
Whether real or perceived, living in a food desert could clearly be seen as a challenge that affects 
the quality of life for all community members.



NEIGHBORHOOD SERVICES

Which neighborhood services do you use most?

PARKS & RECREATION
Without question, the most utilized neighborhood services were local parks. 

RESTAURANTS
A close second were the restaurant and dining services, including local restaurants, bars and 
coffee shops. A few specific locales listed were: Al’s Bar; Maria’s Kitchen; North Lime Coffee and 
Donuts and Broomwagon Bikes + Coffee. 

RETAIL BUSINESSES
Many community members noted their use of retail businesses in the area, predominantly gas 
stations, markets and pharmacies. Specific businesses mentioned included: Sav-A-Lot, Dollar 
Tree and CVS.

FOOD
Local services providing access to fresh food included Fresh Stop and Seedleaf and their local 
community gardens.

CITY SERVICES
Finally, city services, such as the school system, police/fire station, infrastructure (roads, 
sidewalks, etc.) and trash services were mentioned as being utilized by a few community 
members. 

Specific organizations mentioned within this category were: Dunbar Center, Community Action 
Council and the Carnegie Center.

Three questions were developed to obtain community members’ attitudes and perceptions of 
available neighborhood services:

1. Which neighborhood services do you use most?

2. What neighborhood services are you aware of in the following categories? 
a.   Arts & Culture 
b.   Education 
c.   Food Services 
d. Retail 
e.  Church 
f.  Outreach 
g.   Other

3. What services would you like to see?



What neighborhood services are you aware of in the following categories?

Below is a comprehensive list of neighborhood services that community members were aware 
of within the area. Due to the nature of this question, ALL responses were noted.

(Note: Organizations listed as part of the sub-categories below are listed in order of response 
frequency.)

ARTS & CULTURE 

• Arts – The Living Arts & Science Center, Lexington Art League/Loudoun House, the Lyric 
Theatre, North Limestone MusicWorks, Night Market, Homegrown Press

• Poetry/literature readings – Transylvania University, etc. 

• Art Galleries – Loudoun House, Homegrown Press 

• Music – Lyric, Al’s (show/concerts)

EDUCATION

• Education – STEAM Academy, Arlington Elementary, University of Kentucky, William Wells 
Brown Elementary, Carnegie Center for Literacy and Learning, Bluegrass Community and 
Technical College, Lexington Public Library, The Nest, Russell Elementary, Wild Fig Books & 
Coffee

• After school programs/Tutoring – CIS afterschool tutoring, Music Works, Evergreen Tutoring, 
EZ Kid Care, Common Good

FOOD SERVICES

• Bars – Al’s Bar, Arcadium

• Coffee – Wild Fig Books & Coffee

• General Food – North Lime Doughnuts, Maria’s Kitchen, Broomwagon Coffee & Bikes, CSAs, 
Indi’s, Minton’s, A La Lucie’s, Fresh Stop, Willie’s Locally Known, Loudon Square Buffett, 
Save-A-Lot, Seedleaf, Tequeria De Omar, La Cabana, Mike’s, Krispy Krunchy Chicken, 
Lexington Farmer’s Market

RETAIL

• General Retail – Dollar Tree, Kroger, CVS, Progress Market, S & H Market, Wal-Mart, Sav-A-
Lot, H & M Market, Rite Aid, antique store, gas station, auto sales, Shannon’s Lamps, KY for 
KY, F & D Market, Goodwill, Salvation Army* (It should be noted that while all of these were 
perceived as a part of the North Limestone neighborhood, many of these were peripheral 
to the specified geographic range.)



CHURCH/OUTREACH

• General Church/Outreach – Embrace Church, Refugee Center, St. Andrews, Shiloh Baptist, 
Common Good Program, Arlington Christian, Total Grace, Evergreen Baptist Church, 
Catholic Church, Grace Episcopal, Justice House, Phillip AME, New Beginnings, St. Paul 
AME, Liberty Baptist, Grace Baptist, downtown wireless, Charles Young Center, Lexington 
Community Radio

OTHER

• Parks – Castlewood Baseball fields, Duncan Park (stage), Tia Chi/yoga at the park

• Fitness – Zumba

• General Other – Daycare, event venues, Community Action Council, North Limestone CDC, 
Arcadium, Fleet Street

What services would you like to see?

North Limestone community members see a bright future of possibilities within their 
community. Below is a list of the different opportunities they would like to see established within 
the area:

EDUCATION

• Employment services

• Financial literacy classes

• Job education
 

FOOD SERVICES

• Farmers’ Market

• Local food market – year round

• Healthy eating alternatives (i.e. Subway)

CHURCH/OUTREACH

• Community center

• Community music venue



OTHER

• Dog park

• Public gathering space

• Green space for local recreation

• Fitness/Health – free fitness classes, soccer at Castlewood, healthcare/medical services

• Transportation – increased bus transportation, bike lanes, downtown trolley

• Services to attract diversity to the neighborhood

• Children’s Services – children’s programs/activities, childcare services

During the process, one question was identified as necessary to determine how best to 
communicate in the neighborhood. This question is outlined below:

How do you find out about what’s happening in the neighborhood? What should be used to 
communicate what’s happening in the neighborhood?

Community members identified several communicative avenues for neighborhood functions 
and services. These included social media (Facebook), (Google), personal networking and word 
of mouth.

When asked which media should be used to get information out to the community, citizens 
identified:

• Posters/fliers

• Blog

• Door to door

• Neighborhood Newsletter (one central location pick up)

• Create Neighborhood FB Page

• Will need a translator for the FB page

• Need a central neighborhood space for local gatherings

• Communication of resources and access to them amongst community members

• Tourist type information spot in the neighborhood

• Community Radio Station

• Resource Center in the Schools



CONCLUSIONS

The areas of interest for this community analysis included community entrepreneurship, food 
access and neighborhood services as perceived by community members of the North Limestone 
Corridor. As such, conclusions will be presented according to interest area.
 
ENTREPRENEURSHIP
Overall, community members believed local entrepreneurship growth within the North 
Limestone Corridor to be realistic, if certain support mechanisms were in place. More concrete 
funding sources, additional education and effective communication (including multilingual 
dialogue) were identified as important when starting new businesses. While some businesses 
were identified as ready and appropriate for expansion, there were several new ventures 
proposed that could be developed in the area. Unfortunately, noted challenges of starting a 
business in this area proved to be nearly as numerous as the potential new ventures. Challenges 
were noted regarding necessary funding, a need for education, and limited parking and retail 
space. But perhaps one of the most salient challenges was the perception the North Limestone 
Corridor was unsafe, and that crime could ultimately discourage business traffic. Each of these 
issues is important to note, but the challenges for business development within the area are not 
insurmountable.
 
FOOD SECURITY
Overall, community opinion about food security in the North Limestone Corridor was dominated 
by the perception that it is a “food desert”. Community members noted difficulties when trying 
to identify and purchase fresh, healthy food within the area. Perhaps the most significant 
challenge noted was financial resources; unfortunately, many community members expressed 
they are dealing with a “perfect storm” – the heightened cost of healthy food in tandem with 
the limited income of many residents. This diminished opportunity to purchase fresh food is 
compounded by easily accessible fast food and competitive stores in the periphery. There are, 
however, several novel, unique programs in the area that are encouraging increased healthy 
food access. This movement could be built upon with increased buy-in/resources from the city, 
which could assist in significantly changing local food access, ultimately improving the local diet.
 
The future vision for food access in the North Limestone Corridor was varied, with several 
creative ideas coming to the forefront. Promoting local markets and hosting more sites for 
farmers markets in the North Limestone area were brought up as ideas for expanding food 
access. Encouraging expansion of markets in this capacity would make food access more 
direct for community members and would provide a foundation for healthier eating in the 
neighborhood. The challenge with the diversity of ideas presented was there was no one “vision” 
for the future – which makes community action toward one specific idea or goal in improving 
food access challenging. Still, if done right, these diverse ideas could be looked upon as exciting 
opportunities, not limiting challenges.

 



NEIGHBORHOOD SERVICES
Community members identified local community parks, restaurants and retail businesses as 
neighborhood services most frequented by the community. Both education and communication 
were identified as necessary for effective utilization of the services provided. Individually, 
community members were aware of selective services within the area; however, very few had 
a comprehensive understanding of neighborhood services provided. Citizen awareness is 
exasperated by a lack of effective communication (including multilingual) throughout the area. 
To address this, researchers suggest exploring and potentially implementing various diverse 
methods of communication.
 

POTENTIAL GUIDING QUESTIONS FOR COMMUNITY DISCUSSION

It is understood that while the data has been presented and summarized, it is up to the 
community to interpret results and suggest implications for the North Limestone Corridor. It 
is essential that key stakeholders, especially those whose voice is not often heard, be actively 
present when considering and implementing the next stages. Therefore, we end our report by 
providing a few potential questions that could help spur further community discussion regarding 
the grant initiative.
 

• What structures are necessary for the community to encourage entrepreneurial ventures?

• What resources are available for leadership in this endeavor?

• How can the North Limestone Community further encourage and support current efforts to 
address food insecurity within the area?

• What programs can be implemented to encourage community member buy-in to address 
food insecurity?

• What platforms are best for communicating neighborhood assets and services?

• What resources are available to provide leadership in this area (community 
communication)?

• Are there venues available to provide a platform for multilingual communication and 
cultural transparency?

• Is there a central location that could be a center for these initiatives?



APPENDIX A - SURVEY QUESTIONS

ENTREPRENEURSHIP

•  What do we need to do to encourage more entrepreneurs in North Limestone?

•  What existing businesses are ready for expansion?

•  What kind of new businesses are likely to succeed in North Limestone?

•  What are the obstacles for starting a new business in North Limestone?

FOOD ACCESS

•  How can people get healthy fresh food in the North Limestone neighborhood?

•  What is your vision for food access in North Lime in the next five years?

•  What are the barriers to purchasing healthy, fresh food in North Limestone?

NEIGHBORHOOD SERVICES

•  Which neighborhood services do you use most?

•  What neighborhood services are you aware of in the following categories? 
 - Arts & Culture 
 - Education 
 -  Food Services 
 -  Retail 
 -  Church/Outreach 
 -  Other

•  What services would you like to see?

ADDITIONAL QUESTION (ADDED DURING THE PROCESS)

• How do you find out about what’s happening in the neighborhood?

 



EDUCATION

•  Small Business Training (7)

•  Job Training (3)

• How to on writing a business plan

•  Educate outside community (2)

•  Education (4)

•  Entrepreneur classes 

•  Education on turning an idea into a process

•  Educate on Small Business “how to”?

FUNDING

•  Access to capital (3)

•  Tax incentives (2)

•  Low rate loans (2)

•  Affordable rent/housing (4)

•  Education on how to start business (2)

• Funding to start a business (13)

•  Grants (3)

•  Financial Education Workshop (2)

FINANCIAL CONCERNS 

• Affordable real estate

• Start up costs provided

• Increase capital (2)

• Investors

• Grants

APPENDIX B – TRANSCRIBED COMMUNITY MEETING DATA

1) What do we need to do to encourage more entrepreneurs in the North Limestone neighborhood?

LOCAL CAMPAIGN

•  Survey the community

• Invest money on locally owned business (5)

• Changing Neighborhood Image

•  Promote local neighborhood businesses with 
togetherness

•  Market to 2nd generation immigrants

•  Neighborhood marketing

COMMUNICATION

•  More bi lingual information dispersed 
amongst the community (4)

•  Market through the media (4)

•  Literacy (2) 

•  Available grants list

•  Community bulletin board (2)

•  Community Outreach/Advertisement (5)

•  CVC outreach

PROVIDING OPPORTUNITIES

• The community providing opportunities for 
local entrepreneurs (2)

• Parking

• Transportation

• City support

• Local Talent

• Community Book

• Community innovation lab outreach



COMMUNITY BACKING/PARTICIPATION

• Direction and leadership

• Multiple levels of entry

• Provide “small business association” to let 
entrepreneurs work together

• Know the capacity/interest of neighbors

• Polls + input from residents

OUTREACH TO DIVERSE POPULATIONS

• Promote the neighborhood at every 
opportunity

• Reach out to the Hispanic population in the 
neighborhood

• Reach out to the senior citizens and people 
with disabilities

• Reach out to the refugees and help them start 
family businesses.

• Create abundant opportunities

• Location

• Acquire low–cost rent spaces/store-fronts for 
businesses.

• Locations that aren’t falling down

• Well lit/friendly storefronts with welcoming 
environments

• Culture

• Confidence in potential customers/buyers



2) What existing businesses are ready for expansion?

RESTAURANTS

• Local Restaurants (11) Ex. Minton’s & Maria’s 
(Maria’s would be smart to relocate and add a 
patio).

• West 6th

GROCERIES

• Grocery Stores 

• Bakery (2)

EDUCATIONAL BASED

• STEAM Academy 

• Lexington art League 

COMMUNITY SERVICES

•  Parks and recreation (2) 

•  Common Good 

•  NOLI CDC (2)

•  Low income housing

•  Homeless Shelter (2)

•  KU to Solar Energy Options

HEALTH & FITNESS

•  Health services (2)

•  Nutrition/Fitness Classes (2)

•  Zumba Class

•  Gym

RETAIL

• Art Gallery (2)

•  Construction (3)

•  RV Park

•  Dollar Store (4)

•  Clothing Store (2)

•  Banks

•  Hair Salons (4)

•  Event Center (4)

•  Antique Store

•  Flea Market

•  Daycare (3)

•  Cleaning Business 

•  Auto Sales (2)

•  Pharmacy (2)

•  Mechanic 

•  KY for KY

OTHER

•  Community Inspired Solutions (2)

•  Seedleaf

•  Tattoo Shops

•  Night Market

•  Local Music Scene

OBSTACLES/TACTICS FOR GROWTH

• Opportunity for growth

• Support by linking with existing resources

• Space?

• Offer $ Support discounted services/space marketing

• Grow residential audience – engage 



3) What kind of new businesses are likely to succeed in the North Limestone neighborhood?

TACTICS

• Enterprise zone

• Grants

• Face/physical space

HANDCRAFTED/LOCAL

• Local produce co-op for local farmers + 
growers (2)

• Local products/handmade (2)

• Refugee food/handicrafts + make NOLI a 
diverse food hub!

RETAIL

• Small Local Businesses (4)

• Predatory Business (2) 

• Food Markets (9)

• Farmers Market (6)

•  Flea Market

• Chain Stores

• Liquor Store

• Book Store

• Thrift Store

• Music shop

• Quality, handmade goods (3)

• Roller Rink

• Entertainment for Families and Teens (5)

• Clothing Stores (2)

• Childcare

• Beauty Salon

• Laundry Mat (3)

• Auto Repair Shop

• Hardware Store (5)

RESTAURANTS/EATERIES

• Restaurants, affordable with healthy and 
quality food. (8)

• Bar with dancing

• Ice Cream

• Deli Market

• Coffee Shops (2)

• Grab n’ Go (quick food) (2)

• Catering Service

FITNESS

• Gym with fitness classes and childcare 
services (4)

• Walking outreach ministries 

• Sports center

TEEN/CHILD SERVICES

• Somewhere teens can hang/work

• $ support for staffing (summer youth 
employment program)

• Child care

• Youth – services based businesses

EDUCATION/FAMILY CENTER

• Community center (2)

•  Library

•  Community information Station

•  Training center (2)

•  Job placement office



4) What are the obstacles for starting a new business in the North Limestone neighborhood?

EDUCATION/VISION

• Knowledge as to how

• Vision of what is possible

• Lack of knowledge about what will sell/what 
the market is

• Help build clients/audience/access needed? 
This often forgotten

• Language barriers

• Lack of Education (12)

•  The need for training (2)

FACILITIES

• Real estate

• Space 

• Exclusivity of availability to afford storefronts

• Unavailability of rental storefronts

• Affordable (free) business space?

• Zoning restrictions (2)

• Legal access

• Land/building ownership/lack of property/lack 
of retail space (5)

FINANCES

• Funding (29)

• Capital (5)

• Investors

• Credit

• The cost of rent (2)

TRANSPORTATION/TIME

• Parking (5)

• Marketing

• Public perception of neighborhood

• City Transportation (3)

• Lack of time

INFRASTRUCTURE

• Zoning

• The city

• Neighborhood looks shabby

• Property appraisals

PERCEPTION 

• Local perception (2)

• Resources/support

•  Lack of resources

•  Lack of support

COMMUNITY STRUCTURE

• Clicks within the community

• No “community voice”

• Language barriers

• Mixed culture no mingling

• Lack of help from the community (2)

• Lack of opportunities for Hispanics (2)

• Adoption Funding

• Lack of support for Homeless Residents

VISION SHARERS

• Finding business partners

• Customer base

• Lack of entrepreneurs

• Lack of outsiders/tourists visiting the 
neighborhood on a regular basis

• Low income



5) How can people get healthy fresh food in the North Limestone neighborhood?

COMPETITION

• Kroger (4)

• Trader Joes, Good Foods and Whole Foods

CORNER STORES

• Our Market

• 4 way stop at Bryan Station & Bluegrass Ave.

• Produce Stand @ N. Lime

• F&D Market Elm Tree

DELIVERY SERVICES

• Green Bean (2)

GARDENS

• Local CSA (5)

• Fresh Stops/Create More (8)

• Food Co-op

• Community Gardens (9)

• Home garden (7)

• New beginning garden

• London-Ferrell Garden (2)

• Seed Leaf

• North Pole Garden

• Garden Training

• Basil/tomato bucket (like at my home)

SAFETY

• Safety Concerns (2)

• Local Crime Issues (2)

• Drugs

• Violence

MARKETS

• Host a Farmers Market in North Limestone 
Neighborhood (8)

• Local markets (12)

• Kroger (4)

• Aldi

• Corner Stores

• Food Trucks (2)

• Save-A-Lot

• Dollar Tree

EDUCATION

• Education, teaching peoples why it’s important 
and how to cook it.

TRANSPORTATION

• Easier transportation options

• Transportation to Kroger/Meijer (2)

FINANCIALS

• Making fresh food more affordable (4)

• WIC/SNAP (2)

• Food Stamps

• Bluegrass Double Dollars Program

• Donations (2)

• Food Bank



6) What is your vision for food access in the North Limestone neighborhood in the next five years?

EDUCATION

• Learn about food storage

• Classes about canning

BUILT ENVIRONMENT/SPACE

• Open & clean a few good stores

• Larger more welcoming locations

• Kroger marketplace

COOPERATIVE FOOD/BUSINESSES/SPACES

• Food cooperative

• Community food center

COMMON GARDENS

• Public garden

• People growing food (2)

COTTAGE INDUSTRY

• Locally owned minority/low income

• Mobile food, food trucks

DELIVERY/TRANSPORTATION

• Delivery co-ops

• Food delivery services

• Transportation to local food sources

JOBS

• Jobs in food, well paid

REFORM

• Accountability for existing markets

• Improved convenience, store access locally

INFRASTRUCTURE (FOR FOOD CULTURE/SECTOR 
DEVELOPMENT)

• Change legislation (nuisance laws on zoning to 
allow for yard food.)

• Grants, subsidies + help on growing food

• Subsidies or grants to encourage education on 
food and cooking

CULTURE

• Shared food culture (2)

• Cheap easy options local 

MARKETING

• Education about local options

OTHER/COMMENTS

• Reasonably priced healthy food (2)

• Breweries (2)

• Farmers Market (10)

• Improving existing food services (4)

• Daily Table (2)

• Community Programs like “good foods”.

• Education on how to cook the fresh food (5)

• More organic & gluten free options (4)

• Community Gardens (9)

• Small Local Grocery (4)

• More markets/stores to offer the fresh 
products (7)

• Neighborhood Co-op

• A Wal-Mart or Kroger built in the 
neighborhood (3)

• More venues to access food (2)

• Restaurants in the neighborhood to use fresh 
foods (5)



7) What are the barriers to purchasing healthy, fresh food in the North Limestone neighborhood?

DISTANCE/TRANSPORTATION ACCESSIBILITY

• We live in a food desert

• Transportation to areas that have it (4)

• Transportation (4)

• Kroger is across a busy road 

• Nothing close by

• Transportation for seniors and others is 
needed

• It’s hard to haul groceries on the bus

• Difficult for walkers (3)

• It’s not economical to travel several places for 
food (groceries, etc.)

ECONOMICS

• Cost (25)

• Personal Economic Constraints

• Most places nearby are pricey

• Limited income (2)

TIME

• Fast food is available more readily

• Time constraints (2)

• Lack of time (10)

EDUCATION

• Awareness of the existing options

• Education, being comfortable with liking good 
fresh food

• Food knowledge (2)

• Learn how to prepare different dishes

• Knowing what to do with fresh foods

COMMUNITY

• Perception of customer base by owners

• Lack of city support (5)

QUALITY

• Lack of, for current markets

• Diverse selection

• Consistent availability

FARMERS MARKET

• Farmers market (4)

CHAINS – NATIONAL

• Save-a-lot

• Dollar Tree

LOCAL RETAIL

• There aren’t any stores that carry it (2)

• Stores in the neighborhood do not have it/
there is nowhere to buy it. (9)



8) Which neighborhood services do you use most?

I DON’T USE ANY

• None (4)

PARKS & RECREATION

• Local Parks (16)

• Gym

CITY SERVICES

• Roads (2)

• Sidewalks (2)

• Trash (2)

• Dunbar Center (2)

• Carnegie Center for Literacy and Learning

• Community Action Council

• Youth Programs

• Police & Fire Station (2)

• Local Schools (2)

RETAIL

• Gas Station (9)

• Save-A-Lot (3)

• Dollar tree (4)

• Ice machine at the dollar tree

• Convenience store

• Coffee Shop

• CVS Pharmacy

UTILITIES

• Water 

• Electric company

• Police station

DINING/FOOD

• Local restaurants (5)

• Wine & Market

• West Sixth Brewing

• Coffee Shops (3)

• Broomwagon Bikes & Coffee

• Al’s Bar (2)

• Bakery (2)

• Maria’s Kitchen

• Arcadium (2)

• North Lime Coffee & Donuts 

VEGETABLES

• Fresh Stop (6)

• Seedleaf (2)

• Community Gardens (3)

 
SERVICES/ENTERTAINMENT

• Local Music

• Lyric Theatre

• North Limestone CDC

• North Limestone NA Facebook

• Fleet Street Hair Shoppe

• STEAM Academy

• CIS tutoring services (3)

• Mechanic shop

• Lexington Community Radio

• Community Garden

• Taxi Service (2)

******Note: There was a group of Latin residents 
present in the data collection. Listed below are 
services that they specifically used that other 
cultures did not specify.

• Bakery

• Event Venue

• Mechanic Shop

• Taxi Service

• Childcare Services



9) What neighborhood services are you aware of in the following categories?

ARTS & CULTURE

ARTS

• The Lyric Theatre (6)

• Night Market (7)

• Loudon House (6)

• Art & Science Center (4)

• MusicWorks (2)

• Lexington Art League

POETRY/LITERATURE READINGS

• Transy art etc. 

ART GALLERIES

• Homegrown press 

• Loudon House (5)

MUSIC

• Al’s (shows/concerts) (2)

• Lyric (3)

FOOD

BARS

• Al’s Bar (7)

• Arcadium

COFFEE

• Wild Fig (7)

FOOD SERVICES

• Their aren’t any (2)

• A La Lucie (2)

• Willie’s Locally Known

• Marias Kitchen (6)

• North Lime Coffee and Donuts (7)

• Minton’s (3)

• Loudon Square Buffet

• Save-A-Lot

• Broomwagon (6)

• Fresh Stop (2)

• Seedleaf

• Indi’s (3)

• Taqueria De Omar

• La Cabana

• Chef Mike’s

• Krispy Krunchy Chicken

• Lexington Farmer’s Market

• Local CSA’s (3)

EDUCATION

GENERAL EDUCATION

• Bluegrass Community and Technical Center (2)

• University of Kentucky (3)

• STEAM Academy (7)

• William Wells Brown Elementary (3)

• Arlington Elementary (5)

• Lexington Public Library (2)

• Carnegie Center (3)

• The Nest Center for Women, Children, and 
Families (2)

• Russell Elementary (2)

• Wild Fig Coffee & Books (2)



AFTER SCHOOL PROGRAMS/TUTORING

• EZ kid care

• North Limestone MusicWorks (2)

• Common Good

• CIS after school tutoring (8)

• Evergreen Tutoring (2)

RETAIL

GENERAL RETAIL

• There aren’t any 

• Rite Aid

• Dollar Tree (3)

• S & H Market (2)

• Antique Store

• Wal-Mart (2)

• Save a lot (2)

• Gas station

• Auto Sales

• Kroger (3)

• CVS (3)

• Shannon’s Lamps

• H & M Market (2)

• KY for KY

• Progress Market (3)

• F&D Market

• Goodwill

• Salvation Army

CHURCH/OUTREACH

• Total Grace

• Evergreen Baptist Church 

• Embrace Church (7)

• Catholic Church

• Common Good Program (2)

• Refugee Center (5)

• St. Andrews (4)

• Grace episcopal

• Justice House

• Phillip AME

• Shiloh Baptist (3)

• New Beginnings

• St. Paul AME

• Liberty Baptist

• Arlington Christian (2)

• Grace Baptist

• Church where I vote

• Church where I get my CSA

• Downtown Wireless 

• Charles Young Center

• Community Radio Station

OTHER

PARKS

• Castlewood & Ball fields (5)

• Duncan Park (stage)

• Tai Chi / Yoga at the park

FITNESS

• Zumba (2)

GENERAL OTHER

• Daycare (3)

• Event venues (3)

• I don’t know

• Community Action Council

• North Limestone CDC

• Arcadium 

• Fleet Street



10) What services would you like to see?

PARKS

• Park on N. Limestone

• Dog Park (2)

PUBLIC GATHERING

• Open and inviting Neighborhood Services, 
aggregation service

• A gathering place or welcoming place for 
people living in the mobile home park

• Performance Space

• A place where people can publically gather

FITNESS/HEALTH

• Free Fitness Classes (4)

• Gym

• Soccer at Castlewood (2)

• Healthcare (2)

• Medical Services (2)

TRANSPORTATION

• Trolley

• Public Transit

• Better Transportation

• Walkability

• Downtown trolley to come to 3rd and elm

• Bus Transportation (3)

• Bike Lanes (2)

• Pedestrian Over Pass Sidewalks

• Covered Bus Stops at all stops

• Pedestrian street lights

FINANCIAL EDUCATION

• Financial Literacy (3)

• Employment services (2)

CRIME PREVENTION

• Financial Crime Prevention (2)

LBGTQ

• More gay people to increase diversity of the 
neighborhood (2)

FARMERS MARKET

• Farmers Market (5)

IMMIGRATION SERVICES

• A way for the refugees to make income

• Spanish services

MENTAL HEALTH

• Counseling

• More health services

DISABILITY SERVICES

• Job opportunities

•  Meeting space for people with disabilities to 
do art

CHILDREN’S SERVICES

• Child Care Services (5)

• Children Programs/activities (15)

GENERAL EDUCATION

• Education

• Job Education (4)

• Art Classes for the public

COMMUNITY ENTERTAINMENT

• Community Center (6)

• Music (4)



• Community Women’s Group

GREEN SPACE

• A community green space

• Soccer field

• Local recreation (5)

FOOD SERVICES

• Meal Planning Classes

• Local food market year round (5)

• Affordable Local restaurants 

• Need Healthy Alternatives (2)

• None

• FAST FOOD

• Lee’s Chicken

• Subway (2)

• Fast food is not healthy

• INDEPENDENT REST.

• OTHER

• Too much emphasis on fast food; food doesn’t 
make a neighborhood.

• Want to see more emphasis on bringing people 
together to share ideas, culture.

RETAIL

• None

• Create a reuse shop

• Hardware store

• Dollar Tree (4)

• Save-a-lot

• Rite Aid

• Corner Store

• Auto Repair

CHURCH

• Embrace (6)

• Total Grace (3)

• Evergreen Baptist Church

• Shiloh

• Arlington Christian

• OTHER CHURCHES

OUTREACH

• Services

• Embrace

• Community Inspired Solutions

• Refugee Ministry

• Dunbar

• Community Action Council

• Education

• Head Start

• The Lyric Theatre

• Parks

• Restaurants

• Neighborhood Celebration

OTHER

• CIS(2)

• Free internet access

• Clean up efforts group

• Joseph Beth Booksellers



11) How do you find out about what’s happening in the neighborhood?

•  Facebook

•  Internet – Google 

•  Word of Mouth

•  Networking

• 

WHAT SHOULD WE BE USING?

• Posters/fliers

• Blog

• Door to door

• Neighborhood Newsletter (one central location pick up)

•  Create Neighborhood FB Page

•  Will need a translator for the FB page

•  Need a central neighborhood space for local gatherings

• Communication of resources and access to them amongst community members

•  Tourist type information spot in the neighborhood

•  Community Radio Station

• Resource Center in the Schools
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